USANA Social Media Frequently Asked Questions (Revised April 2012)

Social media is a powerful way to communicate. As it becomes increasingly popular, it is USANA’s goal to help you utilize these valuable tools. We encourage you to use social media in an effective, yet compliant manner. Compliance guidelines are in place not only to protect the company but also to ensure each of us is adhering to regulatory and advertising guidelines.
USANA wholeheartedly supports the use of social media. In fact, USANA’s top management — including Chief Legal Officer Jim Bramble — is active on various social platforms, including Facebook, Twitter, and blogs. We don’t want to discourage individuals from using social media to showcase the greatness of USANA, the effectiveness of the products, and the value of owning a home-based business.

However, we want to ensure everyone understands the immense power of social media. What you post is not only a reflection on you and your business but also on the entire company and its hundreds of thousands of Independent Associates and Preferred Customers. 
In addition to it being an effective communications tool, social media is supposed to be fun. And it is! Enjoy yourself and share what you are passionate about (we hope that includes USANA). All we ask that you please remain compliant and be mindful of how you represent USANA on these various platforms.

General Rules of Thumb: 
· If you include a call to action encouraging someone to purchase USANA products or enroll as an Associate, you must adhere to USANA’s advertising guidelines. That is, you must be a Gold Director or above and the materials must be approved by Compliance before publishing. 
· If you are using social media as a way to share information with the larger community — as social media is most commonly used — you are welcome to do so without Compliance approval.
Frequently Asked Questions

Below is a list of a few frequently asked questions (FAQ). If your question isn’t answered here, please feel free to e-mail whatsupusana@usana.com and we will do our best to answer it and include it in future FAQs.
Question: Does an Associate need to receive Compliance approval for each social media post?

Answer: No. Compliance need only review the content if the post includes a call to action such as asking people to buy USANA products or enroll as an Associate. In that case, the content would fall under USANA’s advertising policy.

Question: Are Associates allowed to create Facebook “fan” pages?

Answer: Yes. Any Associate is allowed to create a Facebook fan page. Please make certain when you name it you make clear you are an Independent Associate so the pages aren’t confused with USANA Corporate pages.

Question: Are Associates allowed to post product photos and describe how the USANA products make them feel?

Answer: Associates are welcome to post product photos they have themselves taken. They may also link to content (blog posts, Facebook posts, tweets, etc.) published by USANA Corporate. Please do not upload unapproved photos to create your own social media materials/content without first receiving permission from Compliance. Making unapproved health or income claims is not allowed on social media.
Question: Can we link from a personal website (such as a blog) to our USANA-hosted website?

Answer: The answer depends on the context in which you present the information. You are allowed to include a link to your blog as part of your contact information on your USANA website. Keep in mind your blog should not be an advertising mechanism (unless you adhere to the advertising policy and submit each blog post for approval). Ideally, your blog should be used to share information, connect with others, and develop professional networks. Linking to or reposting unaltered USANA Corporate content is allowed.
Question: Can team members (Silver Director and below) of a Gold Director or above post an item on social media that references USANA and its products or serves as an invitation to a USANA-related event?

Answer: Yes, you are welcome to share an item on social media that has been approved by Compliance and posted by a Gold Director. However, you cannot alter the original message.
Question: Are Associates allowed to create “social campaigns” with Facebook “like” drives? Example: Like my Facebook page, purchase a USANA product and be entered to win a free coaching session.
Answer: Yes, Associates are allowed to create social campaigns if while doing so they do not violate other policies. For instance, the example above would not be compliant unless there is a no-purchase-necessary entry option. It is also against Facebook’s terms of service to run a contest without utilizing a third-party application. For more on this, please familiarize yourself with Facebook’s promotion guidelines: http://www.facebook.com/promotions_guidelines.php
Question: What do you suggest for maximizing our business visibility on social media while remaining compliant?

Answer: Utilize the content produced by our social media team. Information posted on What’s Up, USANA?, the Corporate Blog, and our many Facebook pages and Twitter streams is all perfect to share with your own networks. Share the content. Start conversations about health, nutrition, supplementation, and entrepreneurship.

Additional Resources

Social Networking Page on USANAToday.com: http://bit.ly/USANAtodayResources 

· This page includes training videos and the popular “Compliance Dos and Don’ts” flyer, as well as links to many of the official USANA Health Sciences social media sites.  
Social Media Tips (What’s Up, USANA?): http://whatsupusana.com/category/social-media-tip 

Additional Questions?

Please contact USANA’s compliance department with additional questions at (801) 954-7100 (ask for compliance) or by e-mail at compliance@usana.com. 
